Robotics Workshop 1 — Summary
9/10/2005 Arts and Journalism Bldg, Rm 175, BSU

CL Introductions
Mentors, students, parents

CL  Parts
Hand out parts — the game begins!

All  Subgroup icebreaker with parts
Create an object; present as marketing technique, incl. who, what, why, cost
Present a marketing pitch for the object; describe what it is, what it does, why buy it

MK  Team Flow Chart
Various aspects, tasks of a FIRST team (Mike’s bubble chart)
Show the many parts of a team — techie, graphic, pr, fundraising, etc

AM  What is FIRST?
Mission
Indiana teams
Show FIRST PPT

MK  FIRST promo DVD

CL  Handbook handout
What MD FIRST expects of team members (ie time, $$, etc)
Parents roles

Q&A

NL Robot demo
More Q&A



